Hi Cristina, 
I also fund both PowerPoint presentations as wholesome and educative, a rare combination. I resonate with the need for changing how the society stereotypes women, and the African American population. Personally, I can see why you think you have two strikes against you already. Come to think of it, the context of your post reminded me of history lessons where we covered ancient traditions common for Africans, and also American Indians. The role of women in the society was child bearing and staying invisible. The man served as the head of the household, and therefore, its champion. The perception of women is needy creatures constantly seeking approval and aid. It is sad that even despite the progress of a century to do away with such notions; they still thrive in today’s society. the use of women in superhero roles identifies true progress moving away from such stereotypes. That is a remarkable achievement that still needs propulsion. However, the perception of women as sex tools still has a long way to go. Just like the regulations that protect women in their homes from battery and abuse, there should be similar rule in place for advertisers against stereotyping women. One avenue would recommend for advertisers and movie producers is making single-parent families (mothers present) the central elements of production. The strength and zeal by such women really communicates their extra-ordinary capacities, and could lead to a better perception of the group. 

